
O ver the last
three years, the
Society of

Nuclear Medicine
(SNM) has taken a
proactive role in pro
moting its productsand
services, as well as the
practiceofnuclearmed
icine.Withinthistime,
the need for communi
cating the value and
benefits ofnuclearmed

icinebecameveryapparent.Takinganew approach
to addressthis need, the SNM Public Relations
Committee, chaired by Henry Kramer, PhD, with
the input ofleadership and public relations staff,
appliedprofessionalcommunicationstechniques
to identify and prioritize the key audiences for
nuclearmedicine to reach.As a result,the SNM
publicrelationscommitteeandstaffhave under
taken many new efforts and are currently enlist
ing SNM members to market nuclear medicine
onagrassrootsleveltoreferringphysicians,patients
andmanagedcareaudiences.

SNM Annual Meeting PressConferences
The Society's public relationsstaffhas takensev

eral steps to increase media coverage on behalf of
the organization and nuclear medicine. In the
consumerpress, medical and health care stories are
some ofthe most widely readandwatchednews
items. Despite its unique role, nuclearmedicine was
notreceivingthe same mediaattentionas othermed
ical specialties.And, while the medical and irnag
ingtradepresshadreportedon nuclearmedicine,
the coverage was not as extensive compared with
otherimaging specialties. Consequently,beginning
in 1995, the SNM split the Annual Meeting Press
Conference intotwo events. The Societynow holds
one eventforthe consumerpressandone forthe
tradepress. Forthe consumer event, the latest
researchis presentedatthe lay level andcommu
nicatedintermsofwhy thisinformationis impor
tant to health care consumers. Then, the Society
holdsamoretechnicaltradepressbriefingenabling
medicalandimagingreporterstotalklessformally
with the spokespersons and ask detailed ques
tionsaboutthenew research.Beginningin 1995,
exposurefortheroleofnuclearmedicinehasmore
thantripledwith coveragefromstatetelevisionand
radio news networks and print news outlets such as
AssociatedPress,Reuters,MinneapolisStar-Tri
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bune and the San Francisco Chronicle. Trade coy
eragehas also expandedto includepre-andpost
Annual Meeting coverage in a variety of medical,
imaging, cardiology and oncology publications.

Media Trainingand Women'sHealthIssues
Recognizingtheextenttowhichthenewsmedia

covers women's health issues, the Public Relations
Committee and staffdecided to pitch reporters on
the latest advances in nuclear medicine as they
relateto women'shealth.In 1996, the consumer
pressconferencefocusedontherolenuclearmed
icine plays in illnesses such as breast cancer and
ovarian cancer, heart disease and osteoporosis.
NaomiAlazraki,MD, a nuclearmedicinephysi
cian at Emory University in Atlanta, served as
spokesperson. For the first time, the SNM pro
videdmediatrainingforitsspokespersoninprepa
rationfor the press conference. Media training
is a critical elementâ€”particularlyin such a highly
scientificandtechnical fieldasnuclearmedicine
to assist SNM experts in presentingresearchto
reportersand respondingto questions in layterms.
â€œThemedia training was unexpectedly more valu
ablethanI thoughtitwouldbe. Itheightenedmy
awareness ofhow mannerisms and delivery tech
niques can impact the message you are trying to
get across' saidAlazraki. â€œMediatraininginvolves
an organized way of approachingdiscussions,
interviewsand presentations thatultimately make
thepresentermoreorganizedandmakesthewhole
presentation more effective.â€•

Referring Physician Outreach and the Inter
Soclety/lndust,y (IS/I) Program

Another aspect ofthe SNM'Soutreach efforts
includes enhanced communication with the many
specialists whose areasofpractice andresearch
interactsignificantlywith nuclearmedicine.The
Society's public relations staffhas had terrific
success in placing articles and editorials with the
trademagazines readby cardiologists, oncolo
gists and generalpractitioners.To furthercom
municate to these important audiences, SNM
staffandmemberrepresentatives haveexhibitedat
the annual meetings ofthe American College of
Cardiology,American Society ofClinical Oncol
ogy, Radiologic Society ofNorthAmerica and the
American Society ofTherapeutic RadiationOncol
ogy.Opportimitiestoexhibitand arrangeforkeynote
speakersattheNational Managed HealthCareCon
gress are also being investigated.

Simultaneously, the Society'sleadership and pub

0. DouglasMiller,MD,
Professor and
AssociateChairman,
Departmentof Internal
Medicine, St. Louis
UniversitySchool of
Medicine,reviews
nuclearcardiologycase
studies with attendees
a theMarchAmerIcan
College of Cardiology
meeting.
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PublicRelationsandOutreach
ProgramsMark SuccessforSNM



licrelationsstaffhavebeeninengagedinthelarger
community-wide 1511Program whose mission is
â€œtomakenuclearmedicinean integralpartofappro
priate patient management.â€•Recently, the SNM
leadership redefined the organization's goals, one
ofwhichwasto â€œestablishSNM as the driving force

to integratenuclearmedicine into healthcare deliv
ery?'Withtheseobjectivesso closely aligned,the
SNMPublicRelationsCommitteeandstaffdevised
a communicationsstrategyin supportofboth of
theseendeavors.TheIS/Imovementis a harness
ingofresourcesbetweentheSNM,AmericanCol
lege ofNuclear Physicians, American Society of
NuclearCardiologyAmericanCollege ofNuclear
Medicine,the Institutefor ClinicalPETandthe
commercialsector.The SNM is workingclosely
with these groups by sharing information and
resources for an enhanced promotion of nuclear
medicine.

â€œEverythingthat SNMpublic relations is doing
directly aligns the new SNM goals while con
tributing to the objectivesand mission of the IS/I.
Publicrelationsis playinga majorroleinmoving

the organizationalongthepathto enhancedvisi
bilityforandawarenessofnuclearmedicine.With
ourown efforts andby workingwiththelS/I mem

berorganizations,thespecialtywill benefitin the
medical marketplace and in the consumers' eyes,â€•
said Kristin Ludwig, SNM associate director for
marketing and public relations.

SNMPressKitandCentennialBookletWin
NationalRecognition

The SNM wontwo awardsin the 1996Associ
ation Trendsnationalpublicationscontest: one
awardfor theAnnualMeetingpresskit (written
in layterms)anda secondawardfortheâ€œNuclear
Medicine: 100Yearsin the Makingâ€•centennial
booklet. Over 400 entries for association maga
zines, annual reports, press kits and promotional
pieces were submitted to Association Trends
fromall overthe country.Severalhundredcorn
municationsprofessionalsattendedthe January
30th awards luncheon at which the winners were
presentedwithplaquesandcertificates.
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Technologists Planfor the Future
(Continuedfrom page 24N)

audience.
Thegoal ofensuringthecompetenceofNMTs

is furthered through a project developed by the
Socioeconomic Affairs Committee, chairedby
Denise Memo, MBA, FSNM-TS. This committee
soon wilirelease the DevelopingEmployeeAssess
mentsand Competenciesbooklet thatshows how
three facilities developed and used their own doc
umentation to measure their employees' compe

tence.Thisbookwillhelp departmentsprepareto
meet JointCommissionfor theAccreditationof
HealthcareOrganizationsrequirementson tech
nologist competencyevaluationsanddocumen
tation.

Increasing membership market share is a step
towardthe goal offiscal viability that involves the
SNM-TS Membership Committee. This commit
tee is removingbarrierstomembershipby simpli
fying the membership categories, creating a cate
gory for commercial membersand making the

membershipyearcoincidewiththefiscalyear.Kathy
Thomas, CNMT, Membership Committee chair
andpresident-elect,saysthattheSNM-TSâ€œneeds
to representpeoplewithmorediverseneedsâ€•and
capture the market ofmultiskilled technologists
who arenot currentlyservedby anyone profes
sional society.There is apotentialmembership pool
ofmorethan 17,000 Nuclear MedicineTechnology
Certification Board-registered technologists into
whichthe SNM-TS cantap. Current SNM-TS mem
bershipis about7000 members.

Pickett Herbst@MerlinoandThomas agreedthat
cooperationbetweenthetechnologistsandthephysi
cians and scientists is necessary for each to learn
fromthe otherto achieve the goals necessaryto
make nuclear medicine an integral part of health
caredelivery.Thetechnologists'new strategicobjec
tives have much in common with the SNM's new
strategic goals. Teamwork can create a synergism
strongenoughto bringaboutthe changesneces
sary to ensure the future ofnuclear medicine.

â€”DawnMurphy

San Antonio
(Continuedfrom page 26N)

Exhibits
Theexhibitspaceis largerthanlastyear's.Cur

rently,therearelOOexhibitors,l9ofwhom arenew
exhibitors. One new feature:there will be â€œhuman
arrowsâ€•directing people from outside the con
vention center.Also, bigger bannersand signs
willhelp attendees find theirdestinations inside the
conventioncenter.

As in past years, Wagner will continue his time
honoredtradition(20 yearsandcounting)of con
cluding the meeting with his view ofthe scientific
highlights atthe close oftheAnnual Meeting. Look
in theAugustissue'sNewslineforWagner'spub
lishedaccountofthe scientificresearchpresented
attheAnnual Meeting.â€œThisyea?s meetingshould
be anoutstandingcombinationofscience, contin
uing educationandcommercialexhibits thatwe
haveeverpresented,â€•Eckelmansaid.
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